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AUDIENCE
PROFILE

o 3% owna boat
0 0% plan 10

purchase hoat soon

o 4% are aged 20 - 34,
199 are aged 30 - 49,
949 are aged 50 - bl
travel more than 275 miles
the Show; of those,
than 100 miles
o 70% have a household income
of $75,000 or more

ADVERTISING
RATES

Full Page
$6,000
Half Page
RWAL
Quarter Page
$1,850
Double Page
$11,000

\EBSITE BANNER
(728 x 90 AND | OR 300 150)
§13.700 IMPRESSIONS

$7.500
NE\NSLETTER BANNER

300 x 250 AND / OR 468 x 60
49,300 IMPRESSIONS

$5.000

OTHER ITEMS
A-1 Sponsorship, Floorplan

Sponsorship. Front Cover

o 10%
to attend
19% travel more

and Inserts are available
on request
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