Social Media Marketing:
Building Your Facebook Page

A series of Social Media Webinars.
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] Info
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About # Edit

Our mission is simple; to help you
successfully use sodal media to
Qrow an...

More

1

likes this

Protect Your Page (2]
Get Updates via RSS
Share

Engaged! University » Get Started

University *

Welcome

]

# Edit Info

Post status updates

Share your latest news.

[;-] Post update

Promote this Page on your website

Add a Facebook Like Box to your site and give people an easy way to discover and

follow this Page.

rA;d Like Box |

Set up your mobile phone

Send Mobite Email
To upload photos or post status updates

Send Text Messages
To post status updates

Create Deal

Reward your customers for checking in to your Place.

Create Deal

Z Discover BOATING

So You have a
Facebook
Business Page,
now what?

Download Webinar #1 Here:
http://www.growboating.org
/toolkit/webinars.aspx
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Set-up Your Custom URL

Visit: www.Facebook.com/Username

Each Page can have a username
Easily direct someone to your Page by setting a username for it. You will not be able to edit or transfer this username

once you setit.

|Z] Enter desired username

Check Availability

Page Name: Engaged! University

Learn more about Facebook usernames.

Be careful, once it’s set you cannot change it.

www.Facebook.com/StartEngaging
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http://facebook.com/startengaging
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Our mission is simple; to help you
successfully use sodal media to
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Protect Your Page (2]
Get Updates via RSS
Share

Z Discover BOATING

Search

Engaged! University » Get Started

University *

Welcome

]

# Edit Info

So You have a
Facebook
Business Page
and set-up a
custom URL, now
what?

Post status updates

Share your latest news.

[;-] Post update

Promote this Page on your website

Add a Facebook Like Box to your site and give people an easy way to discover and
follow this Page.

| Add Like Box |

Set up your mobile phone

Send Mobite Email
To upload photos or post status updates

Send Text Messages
To post status updates

Create Deal

Reward your customers for checking in to your Place.

Create Deal




Create Great Content!

The Boat Locker
Do you ever go out sailing and stop for a minute to take in all the beauty?
79 Impressions * 11,39% Feedback

Like - Comment * Share * September 21 at 7:51am via Engaged!

&1 & people like this.

. Brian Always
4 '; September 21 at 10:58am - Like

Maria Always, that's part of the beauty of sailing. T've seen
the most spectacular sunsets, sunrises, and full moon while sailing.
And nothing beats the sound of the waves hitting against your boat,
Also, I've discovered the sound of silence while on my sailboat at
night.

September 21 at 11:57am * Like

4 Colin Nope, I'm too busy peeing in fright
x September 21 a3t 8:03pm - Like
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Share Blog Posts and Newsletters

Hagadone Marine Group
: ‘% Ml Need help setting the anchor? Here's a few steps for smooth anchoring.

Smooth Anchoring | Hagadone Marine Group

www.boatsafe,com

The first step in anchoring is to select the proper anchar, In spite of daims to,.,

&l 19 hours ago via Engaged! * Like - Comment - Share
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Ask Questions

®. ... Candlewood East Marina
What's your favorite thing to do while boating? Cruise Around? Wakeboard? Fish?
What is it?
160 Impressions * 2.50%. Feedback

Like * Comment - Share * September 21 at 5:02pm via Ergaged!

) likes this.

' Jim Cruise around. Tie up with friends and their boats.
& September 21 at 5:41pm * Like
Brian 'Spend time with family.
September 21 at 10:45pm - Like
> & ‘It's all good while on a
boat!

September 22 at 11:32am - Like
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Post Pictures and Video

Hagadone Marine Group
7*- Ml Nice September boating weather, do you agree?

r Wall Photos

Like * Comment * Share - Septembser 8 at 8: 15pm via Engaged!

3 3 people like this.

L7 View all 4 comments
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I Slalom Shop Boats and Yachts
& How did you choose your wakeboard?

How To Choose The Right Wakeboard | Slalom Shop
boatingblog.discoverboating.com

Choaosing the right wakeboard can make all the difference.

Like * Comment - Share * September 10 at 12:25pm via Engaged!

Z# DiscoverBOATING



Don’t Automate Twitter Updates

Austin Boats & Motors

Happy Monday morning! Post your favorite lake /boating photo by 6pm today and

receive a $25 gift certificate!... htitp://t.co/woan5SbVg

¥ Like ' Comment - @AustinBoat on Twitter - September 19 at 12:21pm via
Twitten

| Austin Boats & Motors

) D) ' Happy Monday morning! Post your favorite lake/boating photo by 6pm today and
receive a $25 gift certificate! Don't forget to tell us what you love about your
photo or just boating in general. Thanks for sharing with us! We hope to see a lot
of you fans posted on our wall soon.

) /'.l‘f( IS

Like - Comment - Share * September 12 at 12Z;
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facebook

@ wall wall Lighthouse Harbor Marina + Everyone (Most Recent) =
Hidden Posts Share: [S) Status (@) Photo ¢]] Link '3¥ Video == Question
& info

&0 Friend Activity

& Questions

Photos Lighthouse Harbor Marina
%= Discussions e We're getting ready for the Columbus Day Open House this weekend. Are you
o= AN coming?

Welcome

E] Notes

[ BoatRrentals

E Events

Z Discover BOATING

Lighthouse Harbor Marina

Local Business * Greentown, Pennsylvania *

Write something...

So You have a
Facebook
Business page,
set-up a custom
URL and created
Great content,
now what?

Engaged!
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Create Custom Faceboo

B wal
E nfo

Questions

i@l

5]

] Photos

i

2= Discussions
= o

m Welcome
:' Notes

Boat Rentals
Events

About

Located on beautiful Lake
Wallenpaupack in the Pocono
Mountains of Pennsyiv...

More

218

like: this

12

were here

Likes See All
Discover Boating

Engaged! A Social
Media Firm

Lightho

N\

ess * Gr n, lvania

o™
-

With over 250 Dock spaces,
250 Dry Rack spaces, fully
stocked Ship's Store, Picnic
Grove Area, Showers, and
much more, Lighthouse
Harbor Marina can be a
wonderful opportunity for
you and your family.

use Harbor Marina » Welcome

Click "Like™"
Above!

Lighthouse Harbor Marina
is located on Lake
Wallenpaupack, in the
Pocono Mountains of PA.
Our professional staff is
committed to providing a
full range of boating related
events and services.

Lighthouse Harbor Marina
P.O. Box 77,

969 Route 507

Lake Wallenpaupack
Greentown, PA 18426
Phone: 570-857-0220

erBOATING




How-To Create Custom Facebook Tabs

Create A Custom Application:
http://developers.facebook.com/docs/appsonfacebook/p
agetabs/

Z Discover BOATING


http://developers.facebook.com/docs/appsonfacebook/pagetabs/
http://developers.facebook.com/docs/appsonfacebook/pagetabs/

- - s
How-To Create Custom Facebook Tabs

Create A Custom Application:

http://developers.facebook.com/docs/appsonfacebook/p
agetabs/

Use An Application already built for business use.

#9 DiscoverBOATING



http://developers.facebook.com/docs/appsonfacebook/pagetabs/
http://developers.facebook.com/docs/appsonfacebook/pagetabs/

——— —

/
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Applications for Facebook Tabs

facebook ~

Engaged! A Social Media Firm » Social Media
Dashboard

Business Services * Springfield, Virginia - # Edit Info

Static HTML:
(http://www.faceboo

k.com/apps/applicati
O n : p h p ? i d — 1 9 O 3 2 2 5 4 % E::: s szzez;oﬁggmi,t 2?58, JavaScript -- anything you can use on a regular webpage.

£=' Deals

4333196) E—

n Contact

¥ @StartEngaging

[#] Our Website
MORE~

| Elke 108K [V] Noscroffbars (] Enabie el « Save and view tab...

[Optional] Fans-only content
If you leave this area blank, fans and non-fans will both see the page you created

YO U can use HTM L’ CSS an d About #Edt Jhove. Content added here will only be visible to fans.

Qur mission is simple; to help you
successfully use social media to

JavaScript just like building gron an

More

a website. o

like: this

Z Discover BOATING


http://www.facebook.com/apps/application.php?id=190322544333196
http://www.facebook.com/apps/application.php?id=190322544333196
http://www.facebook.com/apps/application.php?id=190322544333196
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——— —

- Applications for Facebook Tabs

Contact Tab @
(http://apps.facebook.co Lmj
m/contacttab/?fb page i

d=121789174543675)

Mingle Marine » Contact
Business Services - Springfield, Virginia ©  # Edit Info

& new features!
Poysered by €1
th ledia for the Marine Industry.

at specializes in Social M

Add a header, phone, email,
website, address, other
social networks, a map and a
contact form.

Z Discover BOATING



http://apps.facebook.com/contacttab/?fb_page_id=121789174543675
http://apps.facebook.com/contacttab/?fb_page_id=121789174543675
http://apps.facebook.com/contacttab/?fb_page_id=121789174543675

//

Applications for Facebook Tabs

Mmgle Marme Welcome To The Water!
Business Se ngfield, Virginia ©  # EditInfo

YouTube:

(http://www.facebook. i

com/ytvideobox)

% YouTube Chan'ﬁ?

Powered by Engaged!

B wal
] Info
&, Friend Activity

#=* Deals

. ﬂ Our CEQ on ProBoat Radio
Share your YouTube videos Ry
. ﬂ Social Media Dashboard
right on your Facebook Il Welcome 7o The water

® WIN A Kodak PlaySport Zx5

page.

Mingle Marine is an online resource

More

#8 DiscoverBOATING
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/

Applications for Facebook Tabs

/

facebook

To add the Static HTML, _‘
Contact Tab, YouTube or e
any other application, R
visit the applications el
gR.“em
Facebook page (links i
provided) and click on e
“Add to My Page” 18328

#9 DiscoverBOATING




Applications for Facebook Tabs

Engaged!: http://startengaging.com/facebook-tab-creator.html

(?)
Drag To Upload ;}

B Seoppns® Grasuo Rl vewns T
=) ) ueen) |
. Use our platform to =TT
. simply drag & drop
. widgets to easily  Ee =
- create custom e e =
. Facebook tabs. RS

s
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http://startengaging.com/facebook-tab-creator.html
http://startengaging.com/facebook-tab-creator.html
http://startengaging.com/facebook-tab-creator.html
http://startengaging.com/facebook-tab-creator.html
http://startengaging.com/facebook-tab-creator.html

Applications From Facebook

Events
Photos
Notes
Video
Links
Questions

Z Discover BOATING

facebook

@ Your Settings
[ Manage Permissions
[£] Basic Information
Profile Picture
I_:] Featured

E:ﬂ Resources

@ Manage Admins
G5 Apps

<] Mobile

[ Insights

E Help

= Deals

rch

w
w
o

Engaged! A Social Media Firm

Added Apps
[~ Events
I mm | With Facebook Events, you can organiz

upcoming events.

Go to App - Edit Settings * Link to this T4

Photos

With Facebook Photos, you can upload
tag your friends in them,

Go to App * Edit Settings - Link to this T3

Notes
With Facebook Notes, you can share yo
leave comments,

Go to App  Edit Settings * Link to this T3

Video

Facebook Video provides a high-quality
from your mobile phone, and record vid
Go to App * Edit Settings

Links
With Facebook Posted Items, you can s
songs, as well as content on Facebook,

Go to App - Edit Settings




So You have a
Facebook
Business page,

facebook ~

P S o .
e 5 N\
= L

Lighthouse Harbor Marina
ocal Busir

ness © Greentown, Pennsylvania *

@ wall wall Lighthouse Harbor Marina + Everyone (Most Recent) =
Hidden Posts Share: [S) Status (@) Photo ¢]] Link '3¥ Video == Question S et - u a ‘ u Sto m
& info

&0 Friend Activity

& Questions

Photos Lighthouse Harbor Marina
% Discussions e We're getting ready for the Columbus Day Open House this weekend. Are you
= ing?
N

coming?

Write something...

URL, created
Great content
and built custom
tabs, now what?

Welcome

E] Notes

[ BoatRrentals

E Events
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Build Your Facebook Community

lﬁ You Like This.
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Share your Facebook URL on
ALL print material

Business Cards

Facebook.com/StartEngaging

Z Discover BOATING



Share your Facebook URL on
ALL print material

Business Cards
Brochures

Facebook.com/StartEngaging

Z Discover BOATING



Share your Facebook URL on
ALL print material

Business Cards
Brochures
Stock Cards

Facebook.com/StartEngaging

Z Discover BOATING



Share your Facebook URL on
ALL print material

Business Cards
Brochures
Stock Cards
Sales Receipts

Facebook.com/StartEngaging

Z Discover BOATING



Share your Facebook URL on

ALL print material

Business Cards
Brochures
Stock Cards
Sales Receipts
Work Orders

Facebook.com/StartEngaging

Z Discover BOATING
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Teach Your Staff to Mention
Your Facebook Page

Z Discover BOATING




Add to Everyone’s Email Signature

Josh Chiles
CEO Engaged!

Connect with Engaged!

fABHCAt

« Add a Call to Action “Connect with Us”
* Insert the Facebook Icon
* Hyperlink the Icon to Your URL

8 DiscoverBOATING



http://twitter.com/startengaging
http://dashboard.startengaging.com/pricing
http://facebook.com/startengaging
http://twitter.com/startengaging
http://startengaging.com/
http://blog.startengaging.com/

61 Y 08 Sonily
KaT7s pelMTI5 9907

—— -f Y1406755'26661 |
= u 03 .05

Customer Corner Contact Us
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Add Icons & Links to Your Other Sites

Engaged! Blog WEBSTTE DASHBOARD OVERVEEW OUR SERVICES DN O Q Search

About

11 T —
. er . . YAT. gaged! is a social media firm
Today, on the 10 year anniversary of 9/11— We salute the hr s e W

everyday heroes, remember the victims and honor their help you successfully use social
media to grow and strengthen
your online communities. Lets
Start Engaging!

‘ Join Our Community

ol

= ”
families.

- ]
Engaged!

Z Discover BOATING




So You have a Facebook
Business page, set-up a
custom URL, created
Great content, built
custom tabs and you’re
starting to grow your
community, now what?

## DiscoverBOATING Engaged!



/» Supercharge Your Growth
with Facebook Ads

BoatStock is June 18
maumarine,com

Join Mau Marine & Clary
Lake Service at Arnolds
Park to hear Litte River
Band + others. Tickets
are only $10! Reserve
yours today!

www.Facebook.com/Advertising

#8 DiscoverBOATING Engaged!




Design Your Facebook Ad

7 Advertise on Facebook

1. Design Your Ad Select Existing Creative Design Your Ad FAQ

. B licd]
Destination:  gngaged! A Sodial Media Firm [=]

Step #1

TYPE (7 sponsored Stories |7
© Facebook Ads 7/

Story Type:  (7) Sponsored Page Post (7]
@ Facebook Ads for Pages

Select Your
F a C e b 00 k Destination Tab: | pefault [ 12!
B u Si n ess Pa ge Title: | Engaged! A Social Media F - . &l

Body:

Image: | Choose File | No file chosen

Preview:

Engaged! A Social Media F

Your body text will go
here,

g Like * Josh Chiles likes this.

Z Discover BOATING




Design Your Facebook Ad

7 Advertise on Facebook

1. Design Your Ad

Select Existing Creative Design Your Ad FAQ

Destination:

Step #2

Type:

/Stow Type:

Select the Type
of Facebook Ad B

Title:

Body:
Image:

Preview:

Z Discover BOATING

Engaged! A Sodal Media Firm

(2 Sponsored Stories |7/
© Facebook Ads 7/

() sponsored Page Post |7
@ Facebook Ads for Pages

Default

Engaged! A Sodal Media F

Choose File | No file chosen

Engaged! A Social Media F

Your body text will go
here,

g Like * Josh Chiles likes this.




Design Your Facebook Ad

Sponsored Stories

Get more distribution for the News Feed stories published about
your Page, Place or App. Always includes either a story about the
viewer's friends or a story about your Facebook Page posts.

Facebook Ads

Promote a Facebook Page, Event, App, other destination on
Facebook, or your own website. You can specify a custom message
and call-to-action. Relevant actions from the viewer's friends will
automatically be shown to build word-of-mouth awareness.

#% DiscoverBOATING Engaged!




- Design Your Facebo kAd

Sponsored Story

Liked A Page

l Josh Chiles likes Mingle Marine.
m Mingle Marine

& Like

Page Post

Mingle Marine QOur latest blog post
shows you how-to manage your
LinkedIn Groups from our new
dashboard.

= Manage your

LinkedIn Groups with
" Engaged! | Engaged!
Blog

22 & - share

“ DiscoverBOATING

Facebook Ad

Ad Linked to Website

Social Media Dashboard
dashboard.startengaging.com

Social media marketing
power tools. Monitor,
schedule, publish, engage
& track your success from
one place. Risk free 14
day trial, Go!

Ad Linked to Event

Marine Dealer Conference & Expo
Josh Chiles is speaking at
AW WLl | MDCE this year. His
MARINE session is titled "Engaaging
DEA LEI"{ Your Customers Using
Conference b Cape Sodal Media'. RSVP and
B — Register today!

@ RSYP - Josh Chiles is attending.
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Design Your Facebook Ad

7 Advertise on Facebook

1. Design Your Ad Select Existing Creative Design Your Ad FAQ

. B licd]
Destination:  gngaged! A Sodial Media Firm [=]

Step #3

TYPE (7 sponsored Stories |7
© Facebook Ads 7/

Story Type:  (7) Sponsored Page Post |7
S e I e Ct t h e @ Facebook Ads for Pages

Destination Tab AT -
for you r- Title: | Engaged! A Social Media £
Facebook Ad o

: (2]
Image: [ Choose File | No file chosen

Z Discover BOATING



Design Your Facebook Ad

Destination Tab

Specify the section of the Facebook destination landing page. This
could be a custom tab your created or any applications like your
wall, sweepstakes/contest or info tab. The best destination would

be a custom tab or application that continues where your ad copy
left off.

28 DiscoverBOATING



Design Your Facebook Ad

7 Advertise on Facebook

1. Design Your Ad Select Existing Creative Design Your Ad FAQ

. B licd]
Destination:  gngaged! A Sodial Media Firm [=]

Step #4

TYPE (7 sponsored Stories |7
© Facebook Ads 7/

. . Story Type:  (7) Sponsored Page Post |7
erte a Tltle @ Facebook Ads for Pages

for your Nﬂhk Default =17
Facebook Ad —

Title: | Engaged! A Social Media £

Body:

Image: | Choose File | No file chosen

Preview:
Engaged! A Social Media F

Your body text will go
here,

g Like * Josh Chiles likes this.

Z Discover BOATING




Design Your Facebook Ad

Title

Write a title for your ad that is specific, compelling, and interesting
or catchy. Avoid all-capitals or multiple exclamation points, as these
titles will not be approved. Note that if you are advertising a
Facebook page, your title will automatically be the name of that
page.

Z9 DiscoverBOATING
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Design Your Facebook Ad

7 Advertise on Facebook

1. Design Your Ad Select Existing Creative Design Your Ad FAQ

. B licd]
Destination:  gngaged! A Sodial Media Firm [=]

Step #5

TYPE (7 sponsored Stories |7
© Facebook Ads 7/

Story Type:  (7) Sponsored Page Post (7]
C re a t e t h e @ Facebook Ads for Pages

ma i N teXt Destination Tab: | pefault =i
( b Od y) Of yo u r Title: | Engaged! A Social Media F ] 12

Facebook Ad

: (2]
Image: [ Choose File | No file chosen

Z Discover BOATING
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Design Your Facebook Ad

Body

Use this section to further explain the product or service that your
ad is about. Emphasize benefits to the user, unigue qualities of
your product/service, and any special offers. End with a clear call-
to-action that users should take if they like your ad.

3 DiscoverBOATING



Design Your Facebook Ad

7 Advertise on Facebook

1. Design Your Ad Select Existing Creative Design Your Ad FAQ

. B licd]
Destination:  gngaged! A Sodial Media Firm [=]

Step #6

TYPE (7 sponsored Stories |7
© Facebook Ads 7/

Story Type:  (7) Sponsored Page Post (7]
@ Facebook Ads for Pages

Upload an

i ma ge fo r yo ur Destination Tab: | pefault =
Fa Ce b OO k Ad Title: | Engaged! A Social Media F N ] 121

Body:

Image: | Choose File | No file chosen

Preview:
Engaged! A Social Media F

Your body text will go
here,

g Like * Josh Chiles likes this.

Z Discover BOATING




Design Your Facebook Ad

Image

Use this section to upload an image for your ad. The image should
be related to your product/service and, to make it even more
compelling, related to your title/body text for the ad as well.
Choose an image that is clearly visible when it is small.

Image dimensions are 110 pixels wide x 80 pixels tall and should
have an aspect ratio of 4:3 or 16:9. Uploads must be less than 5
megabytes.

#4 DiscoverBOATING Engaged!
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Target Your Facebook Ad

Country: [?] Jnited States

S t e 9 # 7 © Eyerywhere

' By State/Province |7/
‘T‘B‘ICitv [?
"' By Zip Code |7

Select the

location for re=1% [ il -[ev

7] Require exact age match 7!

your Facebook vieh o B
Ad Interests

Broad Category: (7! Activities » *  [T] Cooking il
Business/Technology ‘ (] Dandng
o bl [7] DIY/Crafts
y =| [F] EventPlanning
Family Status | Food &Dining
Interests " || [7] Gaming (Console) Bt
Mobile ' 7] Gaming (Social/Online)

Movie/Film » [] Gardening
: T 7 litarahre Readinn

0 categories selected * Show Selected




Target Your Facebook Ad

Country
Choose countries where your target users are located when they access
Facebook.

State/Province

Choose states, provinces or regions to further narrow your target users. You
will only be shown states, provinces and regions in the countries you have
selected.

City

Choose cities to further narrow your target users. You will only be shown
cities in the countries you have selected above.

Zip

Choose zip codes to further narrow your target users. Currently you will only
be shown zip codes in the United States.

%2 DiscoverBOATING Engaged!
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Target Your Facebook Ad

2. Targeting
Location
fomiry: United States
S t e 9 # 8 © Everywhere
' By State/Province
By City [?
Zip Code |

Select the 7
demographics o= 18 (o] [ amy [

7] Require exact age match 7!

for your = ON e 8 e
Facebook Ad i

Broad Category: (7!

Activities » * [T] Cooking =
Business/Technology » ‘ (] Dandng
o bl [7] DIY/Crafts
y =| [F] EventPlanning
Family Status | Food &Dining
Interests " || [7] Gaming (Console)
Mobile ’ 7] Gaming (Social/Online)
Movie/Film » [] Gardening
ERe. T 7 literahre Reading

0 categories selected * Show Selected

Z Discover BOATING



Target Your Facebook Ad

Age
Enter an age range for your target users. If you're not sure, start broad,

and then narrow later based on the ages of people who see or click on
your ad. You can select ages 13 — 64.

Sex

Select "All" unless your ad should target only men or only women. Note

that some users do not enter a gender, so you can only reach such users
by selecting "All".

#8 DiscoverBOATING Engaged!




Target Your Facebook Ad

Exact Age Match

Choosing "exact age match" restricts your ad delivery to only the people
within the range you specified in the age targeting. For instance, if you
chose to target people aged 24 - 35, your ad would only be shown to
people aged 24 - 35, and would never be shown to anyone who just had
their 36th birthday. If you choose not to check this box, your ad will be
delivered to users within your target age range and slightly outside that
range, with a discounted bid. By allowing the system to increase delivery
of your ads slightly outside your target age range, you can receive
additional discounted impressions and clicks that are generally just as
valuable as the impressions and clicks within your target age.

%% Discover BOATING Engaged!
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Target Your Facebook Ad

Step #9

Select users
interests for
your Facebook

Ad

Z Discover BOATING

1711 United States

@ Everywhere
' By State/Province |7/
&) By City [?
') By Zip Code |7
18 [+] - Any [+]
7] Require exact age match 7!
2l @ al ) Men 1 Women
ategory: (7! S al = . -
Activities » “ [] Cooking —
Business/Technology (] Dandng
o § [7] DIY/Crafts
e f— E [7] Event Planning
¥ ] Food & Dining
Interests " || [7] Gaming (Console)
Mobie * | [ Gaming (Socil/oniine)

Movie/Film » [] Gardening
: T 7 litarahre Readinn

0 categories selected * Show Selected




Target Your Facebook Ad

Broad Category

Broad Category targeting allows you to reach groups of people who share
similar interests and traits. These categories draw from the authentic
information people have included in their profiles, allowing you to easily
reach your ideal audience. Browse and select from our list of categories
to get started.

Precise Interest Targeting

Use Precise Interest targeting to define your audience using the specific
terms people have included in their Facebook profiles, such as “Boating"
or “Wakeboarding". These terms may be drawn from their interests,
activities, education and job titles, Pages they like or groups to which
they belong.

#% DiscoverBOATING Engaged!
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Target Your Facebook Ad

Connections on Facebook

Connections: (7! () pnvone
© only people who are not fans of Engaged! A Social Media Firm.

Ste 9 # 1 O © Only people who are fans of Engaged! A Social Media Firm.

() Advanced connection targeting
Friends of Connections: [T Only show my ad to friends of the fans of Engaged! A Social Media Firm.

Select

Advanced Demographics
CO n n ect I O n S tO Interested In: 171 @) Al (") Men (*) Women
Relationship: (71 (7] All [7] single [7] Engaged
your page for Flinaretonstip  [F] Mared
Languages: [?! | Enter language
your Facebook
A d Education & Work
Education: 7| @) Al () College Grad
(=) In College
(73 In High School
Workplaces: (7! | enver 2 company, organization or other workplace

Z Discover BOATING




Target Your Facebook Ad

Connections to Your Page

You can target people connected to pages, events or groups that you are
an administrator of. Example; Anyone, non-fans or people who are
already fans.

Friends of Connections
When people see ads for Pages, Events and Apps their friends have
already connected with, the ads will be personalized with the names of

those friends. This generates powerful word of mouth for your business
or brand.

%2 DiscoverBOATING Engaged!
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Target Your Facebook Ad

Step #11

Select
advanced

demographics
for your
Facebook Ad

Z Discover BOATING

Connections on Facebook
Connections: (7! () pnvone

© only people who are not fans of Engaged! A Social Media Firm.

@ only people who are fans of Engaged! A Social Media Firm.

() Advanced connection targeting

Friends of Connections:  [T] Only show my ad to friends of the fans of Engaged! A Social Media Firm.

/ Advanced Demographics
Interested In: 171 @) Al () Men

3 () Women
Relationship: (71 (7] All [] Single [ Engaged
[7] In a relationship [7] Married
Languages: [?! | Enter language
Education & Work
Education: 7| @) Al () College Grad
(=) In College
(73 In High School

Workplaces: (7!

Enter a company, organization or other workplace




Target Your Facebook Ad

Interested In

Select "All" unless your ad should target users interested in a specific
gender for one or more of the following: friendship, dating, a
relationship, or networking. Note that some users do not specify this
information, so you can only reach such users by selecting "All.“

Relationship
Select "All" unless your ad should target people with a specific

relationship or marital status. Note that some users do not specify this
information, so you can only reach such users by selecting "All".

#% DiscoverBOATING Engaged!
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Target Your Facebook Ad

Connections on Facebook

Connections: (7! () pnvone
© only people who are not fans of Engaged! A Social Media Firm.

Ste 9 # 1 2 © Only people who are fans of Engaged! A Social Media Firm.

() Advanced connection targeting
Friends of Connections: [T Only show my ad to friends of the fans of Engaged! A Social Media Firm.

Target users

Advanced Demographics
ed U Cat|0 n & Interested In: 171 @) Al (") Men (*) Women
Relationship: (71 (7] All [7] single [7] Engaged
work place for Flinaretonstip  [F] Mared
Languages: [?! | Enter language
your Facebook
A d Education & Work
Education: 1 ) Al () College Grad
(=) In College
(73 In High School
Workplaces: (7! | enver 2 company, organization or other workplace

Z Discover BOATING




Target Your Facebook Ad

Education

Select "All" unless you would like to target users who are in a specific
stage in their education, or who attend or are alumni of specific colleges.
Yes, you can target a specific college.

Work

Leave blank unless you would like to target users who work at specific
companies or organizations.

# DiscoverBOATING Engaged!
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Target Your Facebook Ad

When you’re done targeting

Estimated Reach (7]

3,249,320 peopie users, Facebook will show
= wha live in the United States .
* whoive i Viegina you the Estimated Reach of

= age 18 and older

your ad.

#9 DiscoverBOATING



Schedule & Budget Your Facebook Ad

Campaigns, Pricing and Scheduling

Campaign & Budget

Campaign Name:

Step #13

Budget (USD): | 3p.00 Per day B (21
What is the most you want to spend per day? (min 1.00 USD)

Name your
Facebook Ad Schedule
Ca m p d |g N & Campaign Schedule:  [~|Run my campaign continuously starting today
S I t Y 5] Today at 2:00 pm Padific Time

clec our ) 11/9/2011 at 1:00 pm Pacific Time
Budget s

(") Pay for Impressions (CPM)

@ Pay for Clicks (CPC)

Max Bid {USD). How much are you willing to pay per dick? (min 0,01 USD) (2]
5.24 Suggested Bid; 0.87 - 1.27 USD

Note: Tax is not induded in the bids, budgets and other amounts shown,

Z Discover BOATING
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Schedule & Budget Your Facebook Ad

Campaign Name

Select a name for your Facebook ad campaign. This is for your reference
only and will only be used by you to stay organized.

Budget

Select your Facebook ad campaign budget. This is the price that fits into
your overall advertising budget. The minimum is $1.00 per day.

Budget Type

Specify either a daily campaign budget or a lifetime campaign budget. If
you choose a lifetime budget type, Facebook will distribute your ad
spend throughout the duration of the campaign.

28 DiscoverBOATING Engaged!




Schedule & Budget Your Facebook Ad

Campaigns, Pricing and Scheduling

Campaign & Budget

Campaign Name:

Step #14

Budget (USD): | 39,00 Per day [ 12

What is the most you want to spend per day? (min 1.00 USD)
Schedule your \
Facebook Ad Schedule

Campaign Schedule: [ Run my campaign continuously starting today
5] Today at 2:00 pm Padific Time

) 11/9/2011 at 1:00 pm Pacific Time

Pricing

(") Pay for Impressions (CPM)
@ Pay for Clicks (CPC)

Max Bid {USD). How much are you willing to pay per dick? (min 0,01 USD) (2]
5.24 Suggested Bid; 0.87 - 1.27 USD

Note: Tax is not induded in the bids, budgets and other amounts shown,

Z Discover BOATING
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Schedule & Budget Your Facebook Ad

Campaign Schedule

You can pick an exact date to run your campaign. Example; Start: Today at
2:00pm End: 11/9/2011 at 1:00pm. Or you can select “Run my campaign
continuously starting today”.

Note that all times are Pacific Time (where Facebook HQ is located) and is
not based on your time zone. This cannot be changed.

3 DiscoverBOATING




Schedule & Budget Your Facebook Ad

Campaigns, Pricing and Scheduling

Campaign & Budget

Campaign Name:

Step #15

Budget (USD): 30.00 Per day E! {21

What is the most you want to spend per day? (min 1.00 USD)

Select CPM or

CPC and set Schedule
our Facebook Campaign Schedule: (7| Run my campaign continuously starting today

v =)

5 Today at 2:00 pm Padific Time
Ad bld & Place ] 11/9/2011 at 1:00pm  Pacfic Time
Order _

ricing
(") Pay for Impressions (CPM)

@ Pay for Clicks (CPC)

Max Bid {USD). How much are you willing to pay per dick? (min 0,01 USD) (2]
5.24 Suggested Bid; 0.87 - 1.27 USD

Note: Tax is not induded in the bids, budgets and other amounts shown,

Z Discover BOATING
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Schedule & Budget Your Facebook Ad

CPM = Pay for Impressions — You pay your bid price every time your ad is
displayed 1,000 times. Choose this to reach a broader audience.

CPC = Pay for Clicks — You pay your bid price each time your ad is clicked
on. Choose this to reach a more targeted audience.

Max Bid/Suggested Bid

Facebook will suggest a bid range to help you choose the right amount so
your ad will be displayed. You will never pay more than your max bid, but
you may pay less. The higher your bid, the more likely it is your ad will get
shown.

After you place your order, Facebook will review your ad and email you
an approval.

%2 DiscoverBOATING Engaged!
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So You have a Facebook Business
page, set-up a custom URL, created
Great content, built custom tabs and
your community growth is
Supercharged with Facebook ads,
how what?
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Good Job

You’re On Your Way
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Thank You ;)

If you have any questions, feel free to ask.
You can contact Josh by...
Email: Josh@StartEngaging.com

Twitter: Twitter.com/StartEngaging
Facebook: Facebook.com/StartEngaging

Try our dashboard risk-free for 14 days;
dashboard.startengaging.com/signup
Or let us manage your social media;
Startengaging.com/our-services.html

28 DiscoverBOATING



mailto:Josh@StartEngaging.com
http://twitter.com/startengaging
http://twitter.com/startengaging
http://facebook.com/startengaging
http://facebook.com/startengaging
http://dashboard.startengaging.com/signup
http://startengaging.com/our-services.html
http://startengaging.com/our-services.html
http://startengaging.com/our-services.html

