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2015 campaign objectives

CONSIDERATION

Drive 
manufacturer 
referrals

Consider buying 
a boat

AWARENESS

Increase 
Discover 
Boating brand 
awareness

Think about 
boating

EXPLORATION

Increase 
boating as a 
lifestyle priority

Explore 
boating

Discover Boating 
hands off to 
boat brands

ConsiderationExplorationAwareness PurchaseShopping



STORIES OF DISCOVERY





Our documentary series 
celebrating life 
on the water 

• Long- & short-form web videos

• Real boaters from all walks of life, 
different ethnicities, and all across 
North America

• Captures the emotional value of 
boating – why it’s worth it

Watch the Stories of Discovery videos 
on DiscoverBoating.ca



JAKE OWEN: A prominent & NATURAL boating storyteller

• Building on momentum from 2014 

• Opening for Kenny Chesney’s BIG REVIVAL TOUR 

• Jake’s social reach up 50% over 2014

1.7MM+ Fans

1.6MM+ Followers



Introducing Two New Stories
Ashley Rae
Ottawa, Canada

Angler and blogger who shares her love 
of fishing and being on the water

The Norwitch Family
Miami, Florida

Saltwater fishing family shares how boating 
provides a bond for their family 



SOCIAL 
MEDIA



Connect via social media
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Facebook 
Advertising will 
play a pivotal role 
of increasing 
awareness and 
connecting 
consumers to 
Discover Boating.



Reach new audiences  
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Geographic Interest

Look-a-Like Placement



Engage our fans

• Promoted posts 
will help us 
engage our fans 
and beyond



Paid Video: INSPIRE potential boaters



BRINGING OUR 
CONTENT 
FORWARD:
PAID MEDIA



Our advertising on websites 
including ... 







Web search drives consideration of boat 
ownership

Step 1: Search and 
Display drive traffic to 
the Boat Selector tool

Step 2: The Boat Selector 
guides people to their ideal 
boat type 

Step 3:  Boat detail page 
encourages people to explore 
brands via links or dealer 
contact

Manufacturer Referral 
(people who visit a 
manufacturer website)

DBLS Prospect



Giving PEOPLE choices

Discover 
Boating’s
Integrated 
Marketing 
Campaign

Referrals

Beginner’s Guide Request 
Page

Boat Selector 
Landing Page

Industry

MNFR Sites

Leads

DB
Lead 

Nurture



PUBLIC RELATIONS



Key Messages

• Boating is a fun, affordable and 
accessible leisure activity for 
Canadians

• Boating offers a unique 
experience that creates a sense 
of community among Canadian

• Boating is a relaxing and 
engaging activity that can be 
enjoyed by all ages
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Tried & True, and New

• Traditional: Educate the public with 
strategic story placement.

• Media Experiences: Create positive 
on-water experiences to inspire 
shared stories

• Create Collaborations: Expand 
audience with notable influencers 
outside of the sports and recreation 
media.

• Strategic Social Media Campaign: 
Integrated social media campaign.
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CONTENT IS KING



Content is King

Video

Social/WOM

Website

Tools

Creating & distributing relevant information to attract a clearly defined audience





DiscoverBoating.ca  
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DiscoverBoating.ca/findadealer
fr.DiscoverBoating.ca/trouvezundetaillant
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Downloadable Beginner Guides

Cantonese
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Mandarin



National Contest
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HOST Shows 2014

• Montreal In-Water Boat Show 
• September 5-7, 2014

• 1 powerboat

• Toronto International Boat Show
• January 10-18, 2015

• 3 powerboats

• Vancouver International Boat Show
• January 21-25, 2015

• 1 powerboat, 1 sailboat
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HOST Shows 2015

• DiscoverBoating.ca/HOST

• Dedicated registration webpages 

• Promotion - social media, show 
marketing and PR teams, partners

• MIWBS booked/waitlisted

• TIBS booked/waitlisted

• VIBS booked/waitlisted – all power
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2015/2016 Plans
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• Victoria Inner Harbour Boat Show

• Port Credit Spring Boat Show

• Georgian Bay In Water Boat Show

• Rendez-vous Nautique (Festival du Nautisme)

• Muskoka In Water Boat Show

• Montreal In Water Boat Show

• Toronto International Boat Show 2016

• Vancouver International Boat Show 2016



RESULTS TO DATE



Referral results TO DATE: 
on track for success in 2015

Note: Reporting period from 10/01/2015-5/15/2015

235,000
Manufacturer Referrals 

231%
Increase from 

FY 2014



PUT DISCOVER BOATING 
TO WORK FOR YOU 



DiscoverBoating.ca/tools
fr.DiscoverBoating.ca/outils

Available on GrowBoating.org



JOIN THE CONVERSATION

/DiscoverBoatingCanada

@DB_Canada

The-Great-Blue-North

+DiscoverBoatingCA



QUESTIONS?
Tracey Hart     thart@nmma.org
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