
An exclusive member benefit, Currents is delivered to 
more than 12,700 recreational marine professionals each 
weekday morning. The recipient list is provided directly by 
NMMA, ensuring you reach only members or affiliates in 
good standing with the association.

The briefing summarizes key media coverage of boating 
and marine industry news from television, radio, and print 
over the previous 24 hours. Sections in the briefing include 
Industry News, Leading Economic and Policy News.
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THE NATIONAL MARINE MANUFACTURERS ASSOCIATION

The National Marine Manufacturers Association (NMMA) 
is the nation’s leading trade association representing boat, 
marine engine and accessory manufacturers. Collectively, 
NMMA members manufacture an estimated 80 percent of 
marine products used in North America.

NMMA is a unifying force and powerful voice for the 
recreational boating industry, working to strengthen and grow 
boating and protect the interests of its member companies.

As the industry’s largest trade association, NMMA leverages 
the strength of its membership to provide a strong voice of 
leadership for the industry, representing recreational boating 
to policymakers, the media and the public.
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 25% minimum share of voice — prominent rotating ad units. Ask us about 100% 
share of voice opportunities

 Exclusive delivery to more than 12,700 qualified NMMA members and affiliates

 NMMA association branded

 Animated GIF’s and custom content accepted at no additional cost

 Responsive email design  — easily displays across platforms

BENEFITS OF ADVERTISING WITH CURRENTS



Our team of expert analysts start in the evening 
and work overnight reviewing content from tens of 
thousands of sources, including industry journals and 
publications, websites geared towards professionals, 
newspapers, magazines, televisions, and more.

BRIEFING We then deliver fully customized briefings to 
NMMA members and affiliates-only readership 
first thing in the morning, strengthening 
professional decision-making by providing a 
comprehensive view of the key information 
impacting NMMA members’ professional lives.

Click here to view sample briefing

Each weekday morning by 8AM ET, the final 
edition of Currents is delivered directly to 

NMMA members in good standing.

http://mailview.bulletinmedia.com/mailview.aspx?m=2015111901nmma&r=seed_7570870-7a11
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Customized Briefing for John Smith Tuesday, November 24, 2015

FEATURED INDUSTRY NEWS
Help Our Industry Highlight Its Impact On Jobs,
Economy
The Labor Department’s Bureau of Labor Statistics has asked our industry to
provide updates to its Standards of Occupational Classification, a published
database that covers all American occupations. This is an important metric
that helps industries highlight their economic impact, but one in which ours
has been underrepresented. Read more

Discover Boating Blogger Writes About Taking
Time Off To Enjoy The Water
A new post by guest blogger Gary Oster with Project: Time Off focuses on his
efforts to spend more time away from the desk and on the water. It’s
important to recharge your batteries and to remember to spend quality time
with friends and family. We’ve heard from many of our readers who have
great stories about their own time off enjoying the water, boating or fishing.
Read more

LEADING ECONOMIC AND POLICY NEWS
Sales Of Existing Homes Down On Tight Inventories, Rising Prices
The National Association of Realtors reported Monday that sales of existing homes fell 3.4% in October to an annualized rate of 5.36
million units. The NAR says sales continued “at a healthy pace but failed to keep up with September’s jump.” For the 12-month period
ending in October, sales were up 3.9% from last year’s 5.16 million units sold. The median price for homes sold last month was
$219,600, up 5.8% from a year ago. The AP says the reduction in sales could signal “that rising home values may be pushing more
would-be buyers to the real estate market’s sidelines.” Reuters reports that notwithstanding last month’s decline, the housing market
remains in positive territory and sales for all of 2015 are expected to be at an eight-year high. The Wall Street Journal reports that low
inventories and higher median prices have kept some potential buyers out of the market, while Bloomberg News says “steady
employment growth, rising rents and low borrowing costs are bolstering prospects” for US housing.

Markit: US Manufacturing PMI Slumps To 25-Month Low
Citing the latest preliminary reading from Markit Economics’ manufacturing purchasing managers’ index, MarketWatch reports that the
52.6 figure for November represents the sector’s slowest pace of growth since October 2013. In the new “flash” PMI, all five components
were down, MarketWatch reports. The final reading last month was 54.1.

Tax Implications Of Pfizer-Allergan Merger Spark Outrage In Washington
The announcement Monday of a $160 billion merger between Pfizer and Ireland’s Allergan — the biggest ever in the pharmaceutical
industry — quickly drew protests from political figures, particularly Democrats, over the apparent “tax inversion” nature of the deal. The
combined company would be based in Dublin, Allergan’s current home, reducing how much the newly subsumed Pfizer would have to
pay in US taxes.
        According to USA Today, the Obama administration’s “stepped-up regulatory attack on tax inversions” is unlikely to block the
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merger. That’s because Allergan is, according to the deal’s terms, “acquiring Pfizer,” and because Pfizer shareholders’ 56% stake in the
new company will fall “below the 60% threshold to qualify as a tax inversion under the U.S. tax code.” Treasury Secretary Jacob Lew said
he hoped “to work with Congress in a bipartisan manner ... to eliminate inversions for good.” Sen. Orrin Hatch (R-UT), chairman of the
Senate Finance Committee, has recommended a reduced corporate tax rate and “a territorial tax system with base erosion protections.”
Senate Minority Leader Harry Reid (D-NV) accused Pfizer of avoiding “its responsibility to pay its fair share.” The two leading Democratic
presidential candidates also weighed in, with former secretary of state Hillary Clinton saying Pfizer “will leave U.S. taxpayers holding the
bag,” and Sen. Bernie Sanders (I-VT) saying the deal “would allow another major American corporation to hide its profits overseas.”
        The New York Times says the merger “has put new pressure on all sides” to move on tax reform, pointing out that “lawmakers in
both parties condemned Pfizer’s move and reiterated their calls for comprehensive tax reform.” The Times adds that in 2012, the
Treasury Department issued “a detailed framework” for reform, and “senior congressional Republicans were broadly on board with that
approach,” but President Obama “has hardly made corporate tax reform a priority.”

US, China Cite Progress In Bilateral Trade Talks
The New York Times reports on Monday’s discussions between US and Chinese trade negotiators, in which both sides said there had
been “progress on sticking points, including preventing the theft of trade secrets and opening the Chinese market more broadly to
American multinationals.” The Times says China’s President Xi Jinping is seeking “to play a greater role in the global economy,” but that
“his sometimes nationalistic stance” has made that harder.
        The Wall Street Journal reports that although the sides made some progress in their trade talks, which ended Monday, US
companies are urging both countries to complete a proposed bilateral investment treaty.

Yellen Defends Fed’s Seven Years Of Low Interest Rates
Bloomberg News reports that in response to a letter “from a ‘group of humble savers’ that included consumer advocate Ralph Nader”
calling for higher interest rates, Federal Reserve Chairman Janet Yellen “said Americans would have been worse off had the central bank
not kept rates near zero since 2008.” In addition, Bloomberg says, Yellen “repeated that she expects to tighten policy ‘gradually’ after
liftoff.” In her letter, released Monday, Yellen warned that “an overly aggressive increase in rates would at most benefit savers only
temporarily.” She wrote that if the Fed hadn’t acted forcefully in the seven years since the economic crisis, “Many of these savers
undoubtedly would have lost their jobs or pensions (or faced increased burdens from supporting unemployed children and
grandchildren).”

FAA Releases Proposed Drone Regulations
The New York Times reports that proposed drone regulations outlined by a Federal Aviation Administration-appointed task force are
“widely expected” to be approved in a few weeks. The task force recommends that owners with drones weighing between a half-pound
and 55 pounds be required to register their unmanned aircraft with the FAA and have their names and addresses entered into a national
database. Owners would also have to display a government-issued registration number on their drones. However, owners wouldn’t be
required to submit any information about their drones, nor would drone users have to be US citizens or legal permanent residents. Task
force members “stressed that many compromises were made” in coming up with the proposal, the Times says.
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Classified

District Manager, Assistant Mgrs

For Offshore Sailing School’s NY/NJ school/club operations. Exciting jobs for skilled sailors who live in NYC or Jersey City proximity.
Train in Florida early winter.

NMMA Currents is a digest of the most important news selected from thousands of sources by the editors of Bulletin Media. The presence of
such advertising does not endorse, or imply endorsement of, any products or services by the National Marine Manufacturers Association.

This complimentary copy of NMMA Currents was sent to %%email%% as part of your NMMA membership. View Bulletin Media's privacy policy.
Neither Bulletin Media nor the National Marine Manufacturers Association is liable for the use of or reliance on any information contained in this
briefing.

Send any questions or feedback about NMMA Currents to mblevins@nmma.org. For information about other member benefits, please contact
NMMA Member Service Center by sending an email to bwelsh@nmma.org. Click here to unsubscribe from Currents.

National Marine Manufacturers Association | 231 S. LaSalle Street | Suite 2050 | Chicago, IL 60604

Copyright © 2015 by Bulletin Media | 11190 Sunrise Valley Drive, Suite 20 | Reston, VA 20191
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Ad size and location are flexible.

NMMA CURRENTS AD POSITIONING

NMMA.org is the official website of the National 
Marine Manufacturers Association, and it acts as a 
constantly-updated repository for key statistics, issues 
and events that matter to NMMA members. With 
sections for members only, a listing of shows and 
trade events, tips and tools for driving the business of 
recreational marine manufacturing, and an updated 
listing of government relations issues, the website is 
an invaluable tool for empowering NMMA members 
and a strong platform for marine industry advocacy.
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NMMA.ORG ADVERTISING

728 x 90

300 x 250

Position 3
Text Ad 

Click here to view sample briefing
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ADVERTISING CONTACT: BILL AIELLO
917.903.7819 | BAIELLO@BULLETINMEDIA.COM

NMMA CURRENTS AND NMMA.ORG PRICING

NMMA MEMBERS RECEIVE 20% DISCOUNT ON AD BUYS.

Combine Currents banner program with NMMA.org and receive and addititonal 10% discount

All costs are net.

FREQUENCY NMMA MEMBER NON-MEMBER

Base Rate $400.00 $500.00

10-25 $360.00 $450.00

26-51 $320.00 $400.00

52+ $240.00 $300.00

NMMA CURRENTS RATES

FREQUENCY NMMA MEMBER NON-MEMBER

13 Weeks $4,000.00 $5,000.00

26 Weeks $6,400.00 $8,000.00

52 Weeks $10,000.00 $12,500.00

CURRENTS LEADING THE NEWS SPONSORSHIP PACKAGES

FREQUENCY NMMA MEMBER NON-MEMBER

1X $900.00 $1,125.00

3X $2,400.00 $3,000.00

6X $4,200.00 $5,250.00

9X $5,400.00 $6,750.00

12X $5,760.00 $7,200.00

SPECIAL MONTHLY STATISTICS EDITION

FREQUENCY NMMA MEMBER NON-MEMBER

10 Days $280.00 $350.00

20 Days $520.00 $650.00

30 Days $640.00 $800.00
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IMPRESSIONS MEMBER CPM NON-MEMBER CPM

50-99k $20.00 $25.00

100-199k $18.00 $22.50

200-299k $15.00 $20.00

300k+ $13.60 $17.00

NMMA.ORG - RUN-OF-SITE RATES

IMPRESSIONS MEMBER CPM NON-MEMBER CPM

50-99k $25.00 $31.25

100-199k $22.50 $28.13

200-299k $20.00 $25.00

300k+ $17.00 $21.25
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