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ABOUT NMMA

The National Marine Manufacturers Association (NMMA)
is the nation’s leading trade association representing boat,
marine engine and accessory manufacturers. Collectively,
NMMA members manufacture an estimated 80 percent of
marine products used in North America.

NMMA is a unifying force and powerful voice for the
recreational boating industry, working to strengthen and grow
boating and protect the interests of its member companies.

As the industry’s largest trade association, NMMA leverages
the strength of its membership to provide a strong voice of
leadership for the industry, representing recreational boating
to policymakers, the media and the public.

RECREATIONAL BOATING BUSINESSES IN THE US
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STATISTICS

ABOUT CURRENTS

An exclusive member benefit, Currents is delivered to
more than 12,700 recreational marine professionals each
weekday morning. The recipient list is provided directly by
NMMA, ensuring you reach only members or affiliates in
good standing with the association.

The briefing summarizes key media coverage of boating
and marine industry news from television, radio, and print
over the previous 24 hours. Sections in the briefing include
Industry News, Leading Economic and Policy News.
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BENEFITS OF ADVERTISING WITH CURRENTS

B 25% minimum share of voice — prominent rotating ad units. Ask us about 100%

share of voice opportunities

NMMA association branded

Exclusive delivery to more than 12,700 qualified NMMA members and affiliates

Animated GIF’s and custom content accepted at no additional cost

Responsive email design — easily displays across platforms



Our team of expert analysts start in the evening

and work overnight reviewing content from tens of
thousands of sources, including industry journals and
publications, websites geared towards professionals,
newspapers, magazines, televisions, and more.

We then deliver fully customized briefings to
NMMA members and affiliates-only readership
first thing in the morning, strengthening
professional decision-making by providing a
comprehensive view of the key information
impacting NMMA members’ professional lives.
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Shows Certification Government International Membership

Customized Briefing for Steven Ross Tuesday, October 20, 2015

FEATURED INDUSTRY NEWS

NMMA’s Q3 Dashboard Appendix Shows Positive
Economic Trends

Want to see how boat sales are trending compared with other recreational
industries? Interested in industry forecasts? NMMA's Q3 Dashboard
Appendix is a quarterly report that provides detailed insights on 93 boat
market statistics and economic indicators spanning trending on home prices,
boat sales in 20 major markets, wholesale forecasting, small-business
sentiment, economic health of major export partners, and more. Read more

Each weekday morning by 8AM ET, the final

edition of Currents is delivered directly to

METS: “The Future Of Yacht Recycling,” A
One-Day Conference

Quaynote Communications in partnership with YachtMedia have organized a
conference, “The Future of Yacht Recycling.” The one-day event is to be run
in conjunction with METS 2015 (the Marine Equipment Trade Show) at the
Amsterdam RAI Conference and Exhibition Centre on Monday, Nov. 16 , the
day before METS begins. The conference is sponsored by METSTRADE and

NMMA members in good standing.

supported by ICOMIA. Read more

LEADING ECONOMIC AND POLICY NEWS

Home Builders’ Optimism Reaches 10-Year High
The AP reports that the National Association of Home Builders/Wells Fargo index of builders’ sentiment, issued Monday, “rose this month
10 64 points” — its highest level in 10 years. September’s reading was 61, and the AP says the brightening outiook of builders prefigures
“a pickup in new home construction, which could help the overall economy.™

Fed's Williams Recommends That Interest-Rate Increases Begin Soon Bloomberg News, citing an interview Monday
oon Bloomberg Television, says Federal Reserve Bank of San Francisco President John Williams believes the Fed is moving to fuffill its
dual mandate of price stability and full employment and should therefore raise interest rates in the near term. Wiliams, according to the
story, “did repeat that the pace of increases should be gradual, leaving [monetary] policy accommodative for ‘another few years.™

Administration Rejects Calls To Privatize Fannie And Freddie The Wall Street Joumal reports that White House and
Treasury Department officials have rejected calls to end government control of Fannie Mae and Freddie Mac, saying privatization of the
housing-finance entities would be misguided. Michael Stegman, the White House's top adviser on housing policy, told a Mortgage
Bankers Association conference on Monday, “None of us should be misled by the increasingly noisy chorus of advocates of recap and
release.”

Click here to view sample briefing

Obama Touts Climate Pledges From 81 US Companies
President Obama had a roundtable meeting with business leaders on Monday to discuss climate change and announce that 68 additiona
companies have signed on to his administration's American Business Act on Climate Pledge, bringing the total to 81. The Washington

Times notes that in remarks following the meeting, Obama said the growing number of business leaders who are “taking action on
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— ABOUT NMMA.ORG

NMMA org is the official website of the National
Marine Manufacturers Association, and it acts as a
constantly-updated repository for key statistics, issues
and events that matter to NMMA members. With
sections for members only, a listing of shows and

Position 3

Text Ad

trade events, tips and tools for driving the business of
recreational marine manufacturing, and an updated
listing of government relations issues, the website is
PREVIOUS TOP STORIES an invaluable tool for empowering NMMA members

and a strong platform for marine industry advocacy.

Subscriber Tools

Advertise with Currents:
8ill Aielo, (862) 926-6711

Click Here For Media Kit
Classified Ads: Download Order Form for Pricing and

MARKETPLACE CLASSIFIED

Click here to view sample briefing
Position 4

NMMA Classified

NMMA Currents is a digest of the most important news selected from thousands of sources by the editors of Bulletin Media. The presence of
such advertising does ot endorse, or imply endorsement of, any products or services by the National Marine Manufacturers Association.

‘This complimentary copy of NMMA Currents was sent to %%email%S% as part of your NMMA membership. View Bulletin Media's privacy policy.
Neither Bulletin Media nor the National Marine Manufacturers Association is liable for the use of or reliance on any information contained in this

Ad size and location are flexible.


http://go.bulletinmedia.com/l/76922/2015-11-30/ntb2q/76922/32817/bm_website_specs_2016_nmma.pdf
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NMMA CURRENTS AND NMMA.ORG PRICING

NMMA MEMBERS RECEIVE 20% DISCOUNT ON AD BUYS.

NMMA CURRENTS RATES

CURRENTS LEADING THE NEWS SPONSORSHIP PACKAGES

FREQUENCY NMMAMEMBER | NON-MEMBER FREQUENCY NMMAMEMBER | NON-MEMBER
Base Rate $400.00 $500.00 13 Weeks $4,000.00 $5,000.00
10-25 $360.00 $450.00
26 Weeks $6,400.00 $8,000.00
26-51 $320.00 $400.00
o $240.00 $300.00 52 Weeks $10,000.00 $12,500.00
SPECIAL MONTHLY STATISTICS EDITION MARKETPLACE CLASSIFIED
FREQUENCY NMMA MEMBER | NON-MEMBER FREQUENCY NMMAMEMBER | NON-MEMBER
1X $900.00 $1,125.00
10 Days $280.00 $350.00
3x $2,400.00 $3,000.00
6X $4,200.00 $5,250.00 20 Days $520.00 $650.00
9x $5,400.00 $6,750.00
30D 640.00 800.00
12X $5,760.00 $7,200.00 avs $ $

NMMA.ORG - RUN-OF-SITE RATES

NMMA.ORG - PREMIUM RATES

IMPRESSIONS MEMBER CPM NON-MEMBER CPM IMPRESSIONS MEMBER CPM NON-MEMBER CPM
50-99k $20.00 $25.00 50-99k $25.00 $31.25
100-199k $18.00 $22.50 100-199k $22.50 $28.13
200-299k $15.00 $20.00 200-299k $20.00 $25.00
300k+ $13.60 $17.00 300k+ $17.00 $21.25

Combine Currents banner program with NMMA.org and receive and addititonal 10% discount

All costs are net.

Click here to view all
Bulletin Media briefings
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