DISCOVER
AN BOATING

TARIQ HASSAN

Chief Marketing & CX C -Suite Executive | Advisor & Board Member

#DBSUMMIT m









B ‘
¥ TECHNOLOGY
'DISRUPTION

S T e”

S
'CHANNEL
EVOLUTION

-

®e




BY THE END OF TH
DECADE, GEN Z Wi

UNIGNORABLE.

MORE

Money at their
disposal than any
other generation

$50
TRILLION
oX S
GROWTH TRILLION
$7

TRILLION

TODAY: ‘ By 2030: ‘ By 2030:

Gen Z net Gen Z net Gen Z net

income &
inherited wealth

income

income

When asked who is their
primary financial institution

1ING

GenZ consumers named
their financial institution that
was not a bank.

FIRST

They spend

4x as much
time on their
phones vs. all

types of TV
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5 % Demand
//@/ have reshaped
everything.
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' THE THIRD CONNECTED GENERATION
R 1ST 2 ND 3RD
R 1993— 2007 2008 - 2018 2018- ?

s s s ' ' \\ : Connecr, to discover Connect to everybody Connect faster (5G)
N néet to. transact Connected all times Connect new ways(Voice/AR/VR)
Connected to entertainment New trust & safety (Blockchain)

> Data connected to data (ML/AI)
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rol than ever.
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same...
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¥ ACCELERATING THE

CREATOR GENERATJC
d

BILLION
INSTALLS

4>



SOCIAL IS NOW THE SOURCE

2:23

AVERAGE AMOUNT OF TIME SPENT ON

SOCIAL MEBER DAY

AVERAGE SOCIAL MEDIA
ACCOUNPER PERSON

4%

GET THEIR NEWS FROM

SOCIAL MEDIA

(Source: 2024 Data Reportal )

TRUST SOCIAL MEDIA TO HELP THEM
MAKE FINANCIAL DECISIONS
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BANDS OWN THEIR EXPECT TO INCREASE FI
DATA PARTY DATA
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Alil'VIS orﬂy as valuable

as W h at y o u fe ed It.
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Enhance Engagement Metrics
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he most powerful
and enduring brands are
buift from the heart”

— Howard Shultz, Starbucks









Big!

14, 000estaurants in the USA

AMc Donal dos wi t h
3 miles of ~80%f the US population

1 in 1@eople use the App in the US e@frylays
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The trick? :
- Not seeing them as
C el ebr i1 t | e









6 Years of decline
with vouthandadults

Traffic Share Chandg®14 2020
1324 2534 3554
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% Mc Donal dos
will be multicultural
by 2030
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%Lost brand swagger%
chasing short term
gsales.
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ROAD/TRIP
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Called thentan Truths.
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Your friend will
take a fry after
they said they
didn’t want any.
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Welcome to
McDonald’s

A Book of Fan Truths
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